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INTRODUCTION

Thank you for using the COC’s Athlete Advertising Waiver System. This system has been designed to accommodate the requests of non-
Olympic sponsors to continue to feature their sponsored athletes in generic, in-market advertising campaigns during the upcoming
PyeongChang 2018 Games. While Rule 40 of the Olympic Charter restricts the use of athletes in advertising during the Games, this
system allows non-Olympic sponsors to submit their advertising campaigns for COC approval and exemption from Rule 40 in Canada.

Prior to submitting a campaign, please carefully review the COC’s Athlete Advertising Guidelines for PyeongChang 2018 to ensure that
your campaign materials comply with the Guidelines. For a full copy of the Guidelines, please visit: http://athletewaiver.olympic.ca/.

In order to start submitting a campaign, you will need the following information:

* The name(s) of the athlete(s) who will be featured in your advertising campaign;

* Details of your campaign (including campaign name, theme/overview, start/end dates, key messaging, creative elements and media
schedules for each creative element);

* Ifyou do not have creative elements and media schedules ready for submission, you can submit them into the system at a later date.
(Please note, however, that all creative elements must be submitted to COC by September 1, 2017).

This User Guide provides step-by-step instructions for users of the COC’s Athlete Advertising Waiver System. If you have any questions or
experience any difficulties using the system, please contact branduse@olympic.ca.



http://athletewaiver.olympic.ca/
mailto:branduse@olympic.ca

ATHLETE ADVERTISING WAIVER SYSTEM

SIGNING UP

Step 1: Enter the following URL in your web COC Athlete Advertising Waiver System
browser: http://athletewaiver.olympic.ca/ X

Step 2: Select your language
Step 3: Click “Sign Up” in the top right corner of the
webpage. ’

WELCOME TO THE CANADIAN OLYMPIC COMMITTEE'S (COC) ATHLETE ADVERTISING WAIVER SYSTEM

Click here to view the COC's Athlete Advertising Guidelines for Rio 2016
Click here to view the User Guide for the COC's Athlete Advertising Waiver System



http://athletewaiver.olympic.ca/
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SIGNING UP

Step 4: Fill in the “Registration” form:

* Enter your Name, Phone Number and Email address.

* COC Athlete Advertising Waiver System ome  sgntp sgninv (@) ﬂ
el

* Create your User Login Name and Password. RN il
e Select your designation from the drop down menu: Phone Numbe User Login Name
* Athlete / Coach / Official Confirm Password
* Sponsor TerE— =
* Agent -
* Advertising / Media Agency
* National Sport Federation B o
* Other
* Ifyou select a designation other than “Athlete / Coach / S e
Official”, you will need to enter the name(s) of the athlete(s) First Name Last Name Country sport Brand Represent
who will be featured in your advertising campaigns. Click o0 — T —
“Add Athletes” and a new pop-up window will appear (see _
* Enter the name of the Company and Brand(s) you represent.
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SIGNING UP - ADD ATHLETES

Step 4 (continued): Add User Athlete

Add User Athlete

* Type the athlete’s first or last name into the designated field. The
athlete’s name will likely appear after you begin typing the first [ Frst Name Last Name
few letters of either the first or last name. Upon selecting the Country sport
appropriate athlete, the other fields will pre-populate.

* Ifthe athlete’s name does not automatically generate, please
manually enter the athlete’s information.

* Enter the brand(s) the athlete represents.

e Ifyou are submitting this request on the athlete’s behalf, click Add
the applicable box.

* Once you have entered all the required information for an

Brand(s) Represented check this box if you represent this athlete

First Name Last Name Country Represent

athlete, click the "Add” button. This will add the athlete to your Showing 010 0 of 0 entries — Previous
profile.

* You can then continue to enter other athletes you will be
featuring.

* Once you are done adding athletes, click “Save” and the pop-up
window will close and take you back to the “Registration”
screen.
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SIGNING UP - TERMS AND CONDITIONS

Step 4 (continued): Terms and Conditions

Jane Doe

e Click on “Terms and Conditions”. A pop-up window will 234567890 onedos
appear. Please carefully read the Terms. If you agree to the
Terms, please select “I Agree” and enter your name. Then
press “Submit”.

I Am A Sponsor v jane.doe@xyzcompany.com

XYZ Company Add Athletes
¥ - 1 1LF A NN = w'y via
Terms and Conditions FIeLT ]6q " }6 SLETOR, B

¥| Brand(s) Represented

¢. Changes to these Terms. ay change these Terms time, and we willinform & Platform when

Platform after the « effective means you ag e new terms. If y not agree to the new terms, y

the Platform and cl ur :
16Q36

d. Force Majeure. will n or any delay or default in the performance of its obligati elay or default is caused by

Terms and conditions. ]

its including fire, flood, accident, earthquakes, telecommur failures, electrical o

network failures or acts of Got vely, "Force Majeure”).

First Name Last Name ntry Sport Brand Represent

€. No Assignment.These Terms o any appro via the Platform may not be sold, assigned, or transferred to a third party without

first obtaining the writ o C. A signment or transfer p ) i
John Doe Canada Swimming 1. XYZ Yes Q

f. No Waiver. Failure of COC to enforce any of the provisions herein shall not be constr

or any other provision.

g Entire Agreement. These Ter n the enti e parties relat th . .
or medification of any of its provis all be effective unless made in w d signed by both parties Submit

nt venture or agency between the parties. L . . . . - .
Upon submitting your registration, you will receive a verification email from the COC.

implication is intended to come into or remain in force on or after terminatior

uch termination.

Last Updated: November 1, 2015

1 Agree Jane Doe
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Step 5: Enter the verification code and click “Submit”

Jane Doe
* Upon submitting your registration request, you will receive
. . . . . . 123-456-7890 Janedoe
a verification email from the COC indicating that your
request is being processed. e e
| Am A Sponsor v jane.doe@xyzcompany.com

* You will then receive a follow-up email from the COC
indicating whether your request has been approved or XYZ Company

deﬂled* s 7- - j-(\qé@ i “ x| Brand(s) Represented

Q

* Ifapproved, the email will provide a link to the system,

allowing you to access the system. J6Q36 ferms andcondions
. . First Name Last Name Country Sport Brand Represent
* Ifdenied, please contact branduse@olympic.ca.
" John Doe Canada Swimming 1. XYZ Yes 0
*Please note that automatic emails from the COC can be mistaken for spam in Upon submitting your registration, you will receive a verification email from the COC.

some systems. Please check your spam/junk mailbox accordingly.
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ATHLETE ADVERTISING WAIVER SYSTEM

LOGGING IN

Step 1: Enter the following URL in your web browser: coc Athlete Advertising Waiver System ()
http://athletewaiver.olympic.ca/ N

Step 2: Click “Sign In” in the top right hand corner of the
webpage. Enter your User Name and Password.

Remember me ?

Step 3: Click on the “Login” button.

WELCOME TO THE CANADIAN OLYMPIC COMMITTEE'S (COC) ATHLETE ADVERTISING WAIVER SYSTEM

Click here to view the COC’s Athlete Advertising Guidelines for Rio 2016
Click here to view the User Guide for the COC's Athlete Advertising Waiver System


http://athletewaiver.olympic.ca/
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USER DASHBOARD - PROFILE

Once lOgged-Iﬂ tO the SyStem, you Wll.l. nOtICe the g COC Athlete Advertising Waiver System (&) B4 en fr Jane Doe
“Navigation” bar on the left hand side of the user pofi
dashboard . ) & update info
Atz Jane Doe User Name
Campaigns Janedoe
You can hide the Navigation bar by selecting the hide o ,q First Name*
navigation icon E ~— Jane
Last Name
Doe
You can make the dashboard full screen by selecting the -
full SCreen iCOn E . Jane‘doe@xyzcompany.com
Phone Number
123-456-7890
Under the “Profile” tab, you can update your company
information, add brands and change your password. X1z Company
Brand
X Brand(s) Represented

10
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USER DASHBOARD - ATHLETES

@‘ COC Athlete Advertising Waiver System @ B en fr Jane Doe

Select the "Athletes” tab on the left navigation bar
to view the athletes already added to your profile.

NAVIGATION
Athletes

Profile

Athletes First Name Last Name
You can also add additional athletes: |:

T Country Sport

AhiEs Brand(s) Represented Represent

* Enter the athlete’s first/last name.

* Enter the country the athlete represents.

* Enter the athlete’s sport. cancer ([N

* Enter the brand(s) the athlete represents. Athletes

* Select the "Represent” box to indicate that you
are submitting a waiver request on the athlete’s
behalf.

* Select "Submit” to add the athlete to your
profile.

“ First Name $ Last Name $ Country $ Sport % Brand S Status & Represent

John Doe Canada Swimming 1. XYZ Approved v

Showing 1 to 10of 1entries

11
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USER DASHBOARD - CAMPAIGNS

Select the “Campaigns” tab on the left navigation bar to view your submitted campaigns or add a new campaign. To view all your submitted
campaigns, select “All” from the dropdown menu. For instructions on how to add a new campaign, please refer to page 14.

@| COC Athlete Advertising Waiver System (& B8 en Jane Doe

NAVIGATION

Campaigns
Profile
Campaigns

Athletes

Add a Campaign 50 v records per page Pending v Search :

Archive

Activities $ Campaign Name Submitter Name S Start Date $ End Date $ Games + Status Creative ~ Submitted Date O

ﬁ 02/16/2016 09/16/2016 Rio 2016 Pending Review 11/16/2015

No Creative XYZ Company

Showing 1 to 1of 1entries -

12
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USER DASHBOARD - ACTIVITIES

Select the "Activities” tab on the left navigation bar to view a history of all conversations between you and the COC
pertaining to your campaigns.

Jane Doe

Activities

Profile

Activities
Athletes
Campaigns O\ 4Jane Doe

4 Will upload and submit once available.

o (02/16/2016 - 09/16/2016) - Submitted by on 11/16/2015 less than a minute ago
Activities
¢ Comment

O\ 4 Jane Doe
' We're expecting to receive creative for the campaign within the next 2-3 weeks

(02/16/2016 - 09/16/2016) - Submitted by on 11/16/2015 less than a minute ago
» Comment
Q 4 Jane Doe
(_ Did you receive my campaign?
(02/16/2016 - 09/16/2016) - Submitted by on 11/16/2015 about a minute ago
¢ Comment

13
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ADDING CAMPAIGNS - NO CREATIVE YET

hc yo u are su b m |tt| ng acam palgn but have not yet g COC Athlete Advertising Waiver System (® 38 e Jane Doe
developed any creative elements, please follow these —
z Profile
Ste pS Add a Campaign
Athletes
5 canmpuins Fuel Like a Champion Rio 2016 v
Step 1:.Select the "Campaigns” tab on the left o S -
naVIgatlon bar We‘rg creating a series of print ad§ promoting ogr "Fuel Like a Champion”
mbasiador for the trand nd our it compag
. “ . " . . concept is to have images of John holding the bars
Step 2: Click "Add a Campaign” and fill out the required along wih the taglne “Fuel Like a Champion'. The
ads will likely pe featured on b\l\bpards nationwide
ﬂ el.dS zgijf)n POS display at select retail here b, g
Comments We're also thinking about using the images from the print campaign on our website and Facebook pages.
e Campaign Name: Enter the name of the campaign. 7
* Games: Select “Pyeongchang 2018” from the .
d ro pd O\Nn m e n U . Athlete Medium Advertising Market
* John Doe %Print % In-Store Display ~ * Digital National

* Start Date: Enter the start date of the campaign.

* End Date: Enter the end date of the campaign.

* Overview: Provide a brief overview of what the
campaign is all about.

* Key Message: Provide the key messaging or tagline
of the campaign. 14

* Social Media
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ADDING CAMPAIGNS - NO CREATIVE YET

Step 2 (continued):

Add a Campaign

i CommentS: Enter any additional detailS abOUt Campaign Name Fuel Like a Champion Games Rio 2016
the Campalgn that you thlnk are relevant Start Date 02/16/2016 End Date 09/16/2016
* Select the “No creative at this time” box*.
Overview We're creating a series of print ads promoting our Key Message "Fuel Like a Champion"”
i Athlete Enter the name(S) Of the athl.ete (S) new line of XYZ energy bars. John is a longstanding
. . . ambassador for the brand and our initial campaign
who will be featured in the campaign**. concept s to have images of John holding the bars
. . along with the tagline "Fuel Like a Champion”. The
* Med|um: SeleCt a“. the med|um8 that apply tO ads will likely be featured on billboards nationwide
. . . and on POS display at select retailers where bars are
your campaign. If other, please specify in the Sold. y

comments section.
* Advertising Market: Select the market where

Comments We're also thinking about using the images from the print campaign on our website and Facebook pages.

the campaign will be featured from the drop- \o creative at this time
down menu.
[Advertising Market ]
* John Doe %Print  *In-Store Display  * Digital National

* Social Media

*Note: all creative elements must be submitted by September 1, 2017.
**Note: you can only add athletes that have already been added to your profile. If you need to add an athlete, please refer to pg. 11 “User Dashboard - Athletes”.

*

ey

15
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ADDING CAMPAIGNS - NO CREATIVE YET

Step 3: Click “Submit”

Add a Campaign

Campaign Name

* Once you have submitted your campaign, a

notification will appear on the screen indicating start Date
that your campaign has been submitted for Overview
approval.

* Once submitted, you will receive a notification
email from the COC confirming your

submission. The COC will review your Comments
submission and get back to you as soon as
possible.
. Athlete
* Please note that all creative elements must be S

submitted by September 1, 2017 in order to
receive a waiver.

Fuel Like a Champion Games Rio 2016
02/16/2016 End Date 09/16/2016
We're creating a series of print ads promoting our Key Message "Fuel Like a Champion"”

new line of XYZ energy bars. John is a longstanding
ambassador for the brand and our initial campaign
concept is to have images of John holding the bars
along with the tagline "Fuel Like a Champion”. The
ads will likely be featured on billboards nationwide
and on POS display at select retailers where bars are

sold. y

We're also thinking about using the images from the print campaign on our website and Facebook pages.

No creative at this time

Medium Advertising Market
¥Print  ¥In-Store Display  * Digital National

* Social Media

16
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ADDING CAMPAIGNS - WITH CREATIVE

If you are submitting a campaign and have creative
elements to submit, please follow these steps:

Add a Campaign

Fuel Like a Champion Rio 2016 v
Step 1: Select the “Campaigns” tab on the left navigation oeraote ponerore

ba r Overview We've created two print ads promoting our new line of XYZ ~¥ Key Message "Fuel Like a Champion"
. energy bars. John is a longstanding ambassador for the brand

and will be featured in the ads holding the energy bar along

with the tagline "Fuel Like a Champion." Z

Step 2: CI'ICk “Add a Campalgn” and ﬂ“‘ OUt the reqUIred Comments The ads are going to be featured on billboards nationwide and in-store at select retailers where bars are sold. Images will also be used

on our website and Facebook page (see schedule below).

fields: y

No creative at this time

e Campaign Name: Enter the name of the campaign.

* Games: Select “PyeongChang 2018” from the Games
dropdown. Start Date: Enter the start date of the Mt bos {7 i) —— O
campaign.  Social Media

* End Date: Enter the end date of the campaign.

* Overview: Provide a brief overview of what the
campaign is all about.

* Key Message: Provide the key messaging or tagline of Fdln e e L

the campaign.

Upload Creative

Creativel.jpg 156.39 KB

17
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ADDING CAMPAIGNS - WITH CREATIVE

Step 2 (continued):

Add a Campaign

* Comments: Enter any additional details about

Campaign Name Fuel Like a Champion Games Rio 2016 v
the Campalgn that you thlnk are relevant. Start Date 02/16/2016 End Date 09/16/2016
* Ath lete E nte r th e n a m e (S) Of th e ath lete (S) Wh O Overview We've created two print ads promoting our new line of XYZ = Key Message "Fuel Like a Champion"

energy bars. John is a longstanding ambassador for the brand

Wll.l. be featu red In the Creatlve* and will be featured in the ads holding the energy bar along
. . with the tagline "Fuel Like a Champion." 4
* Medium: Select all the mediums that apply to

th t The ads are going to be featured on billboards nationwide and in-store at select retailers where bars are sold. Images will also be used

on our website and Facebook page (see schedule below).
Vs

* Advertising Market: Select the market where the
creative will be featured.

No creative at this time

Upload Creative

Step 3: Click on the “Files™ icon to upload creative. 30 I o[ %00 'y
*]ohn Doe i *Print *In-Store Display  * Digital Nationa M + X

* Social Media

Step 4: Click on the “Schedule” icon to upload the
media schedule for the creative. m S B
Note: Max file size is 250MB. Files accepted for upload: JPG,

PNG, GIF, PDF, .XLS, .XLSX, .DOC, .DOCX, .PPT, .PPTX, .MQOV,
.MP3, .MP4, WMV, .SWF, .BMP, .CSV.

Media Schedule.docx 11.23 KB

18
*Note: yvou can only add athletes that have already been added to vour profile. If you need to add an athlete, please refer to pg. 11 “User Dashboard - Athletes”.
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ADDING CAMPAIGNS - MULTIPLE CREATIVE

Upload Creative

If your campaign includes multiple creative

elements * John Doe ‘!} %Print  *In-Store Display  * Digital National v + X

* Social Media

Step 5: Click the + icon to add additional

creative. W Creative2.jpg 8.76 KB
a3

For each additional creative: Media Schedule. docx 1.23K8
i Eﬂtel’ the name(S) Ofthe athl.ete(8> featU red Iﬂ Athlete Files @ Medium Advertising Market Schedule
H * John Doe 1 % Print  *In-Store Displa * Digita ationa v
the creative. John D —a Print  %In-Store Display = Digital National + X

* Social Media

* Select all mediums that apply to the creative.

* Select the market where the creative will be
featured.

* Click onthe “Files” icon to upload the creative.

* Click on the “Schedule” icon to upload the
media schedule for the creative.

Creativel.jpg 156.39 KB

Media Schedule.docx 11.23 KB

19
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ADDING CAMPAIGNS - WITH CREATIVE

Step 6: Click “Submit” JE—

Campaign Name Fuel Like a Champion Games Rio 2016 v
* Once you have submitted your campaign, a
L . . . . . Start Date 02/16/2016 End Date 09/16/2016
notification will appear on the screen indicating , | | , . | |
. . Overview We've created two» print ads promotlng our new line of XYZ Key Message "Fuel Like a Champion”
that your campaign has been submitted for ol e Featored n e s RGN e enrEy it SIong
ap p rova[ with the tagline "Fuel Like a Champion." 7
- Comments The ads are going to be featured on billboards nationwide and in-store at select retailers where bars are sold. Images will also be used
on our website and Facebook page (see schedule below). y
* Once submitted, you will receive a notification i
email from the COC confirming your
submission. The COC will review your Upload Creative
SmelSSIOn and get back to you as soon as Athlete FiIe;O Medium Advertising Market Schedule
. % John Doe Gad X Print % In-Store Display ~ * Digital National v + X
pOSSIbl.e * Social Media
* Please note that all creative elements must be » - s
submitted by September 1, 2017 in order to %
receive a waiver. Media Schedule.docx 11.23KB

20
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ADDING CREATIVE TO SUBMITTED CAMPAIGNS

Home Campaigns
If you have already submitted a campaign, but are B
. . Campaign Details
now ready to submit creative, please follow these
Steps Name Fuel Like a Champion Games Rio 2016
Start Date 02-16-2016 End Date 09-16-2016
Status Pending Review Submitted 11-16-2015
‘e . " Date
Ste p 1 ) Se I.eCt th e Cam palgﬂS tab O n the leﬂ: Submitter Jane Doe Comments We're alsogfiinking about using the images from the print
. . igf on our website and Facebook pages.
naVlgaUOH bar Overview We're creating a series of print ads promoting our new line Key Message " ike a Champion”

of XYZ energy bars. John is a longstanding ambassador for
the brand and our initial campaign concept is to have
images of John holding the bars along with the tagline "Fuel

Step 2: Sel'eCt the Campalgn you WOUI'd I'Ike to add It_niiﬁc?acrgj:a?tiizr;\;frdheeaandj(‘;Vn”Llict(Selt)j/\'?SI;?aattu:IdeStnreta\'Iers

Creatlve to Advertising \:JIZtGigi:IarS e Digital,Social Media,Print,In-Store Display
Market
Athlete John Doe

Step 3: Click the "Add More Creative” icon in the

top right hand corner and a pop-up window will Add More Creative

a p pea r Athlete Files  Medium Advertising Market Schedule

* John Doe iti * Digital * Social Media National

*Print ¥ In-Store Display

21
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ADDING CREATIVE TO SUBMITTED CAMPAIGNS

Step 4: Fill out the required fields: R
Campaign Details a
* Enter the name(s) of the athlete(s) featured in | |
Name Fuel Like a Champion Games Rio 2016
the Creative' Start Date 02-16-2016 End Date 09-16-2016
. R Status Pending Review Submitted 11-16-2015
* Select all mediums that apply to the creative. pate
. . Submitter Jane Doe Comments We're also thinking about using the images from the print
* Select the market where the creative will be , _ _ , campaign on our website and Facebook pages.
Overview We're creating a series of print ads promoting our new line Key Message "Fuel Like a Champion”
featu red of XYZ energy bars. John is a longstanding ambassador for
: ?he brand and our \'r}itia\ campaign conc.ept is to haye
* Click onthe “Files” icon to upload the creative. e o o e e e
* Click on the “Schedule” icon to upload the media e e e
. dvertisin, ational edium igital,Social Media,Print,In-Store Displa
schedule for the creative. ket ! e
Athlete John Doe
Note: Max file size is 250MB. Files accepted for upload: JPG,
PNG, GIF, PDF, .XLS, .XLSX, .DOC, .DOCX, .PPT, .PPTX, .MOV,
.MP3, .MP4, WMV, .SWF, .BMP, .CSV. Add More Creative
. c . - Medium l _ Schedule
Step 5: C“Ck SmeIt * John Doe * Digital % Social Media Na:uﬂaa v

xPrint  * In-Store Display

Once submitted, you will receive a notification email
from the COC confirming your submission. The COC
will review your submission and get back to you as
soon as possible.

22
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CAMPAIGN FEEDBACK

Upon clicking “Submit”, you will be brought

back to the “Campaign Details” screen. e 0]
Name Fuel Like a Champion Games Rio 2016
This is where you will receive notification of any S st e
CommeﬂtS/queStlonS from the COC relatlng to Submitter :::ments We'rez?\sothmking abqut using the images from the print
Our Cam al n, aS We“. aS ﬂOtIfICatIOﬂ Of aﬂ verview e're creating a series of print ads promoting our new line ey Message SHETH:EZSHE:%WE?‘%&M reeoni e
y p g . . . y ¢ \;\;XYZ ene:gygbarsdohnispa I;ngstfnding;mgbassador for K ¢ e ‘ ’
appI’OvalS Or reJeCtlonS Of you r Creatlve the brand and our initial campaign concept is to have

images of John holding the bars along with the tagline
"Fuel Like a Champion™. The ads will likely be featured on
billboards nationwide and on POS display at select retailers

Each creative related to your campaign will be where bars are sold.
labeled “Pending Review” until reviewed by the
COC.

Creative Details

The COC will review and either approve, reject
or ask you to revise and resubmit each piece of
creative related to your campaign. You will
receive an email from the COC notifying you of
the above. Pending Review Pending Review

® ®B e ® ®B e

23
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CAMPAIGN FEEDBACK

To check on the status of your campaign at any
time, login to the system and click on the R |
“Campaigns” tab on the left navigation bar and

. Name Fuel Like a Champion Games Rio 2016
select the relevant campaign. Sartpate 02162016 Ena Date 09162016
Status Pending Review Submitted 11-16-2015
Date
« . . 2 . Submitter Comments We're also thinking about using the images from the print
On the Cam pa'gn Deta' |.S Screen , you Can V|eW campaign on our website and Facebook pages.
Overview We're creating a series of print ads promoting our new line Key Message "Fuel Like a Champion™
the Status Of you r SU b m |tted Creatlve of XYZ energy bars. John is a longstanding ambz

the brand and our initial campaign concept is to have
images of John holding the bars along with the tagline

Fuel Like a Champion®. The ads will likely be featured on
billboards nationwide and on POS display at select retailers

* Ifapproved, the creative will be labelled where bars are sold
“Approved”

» If declined, the creative will be labelled
“Declined”

e Ifthe COC has any questions or would like you
to resubmit the creative, it will be labelled

« H Ry Digital,Social Media,Print,In-Store Digital,Social Media,Print,In-Store

Click HERE (O to see Revise and Approved §
Resubmit comments
® ®m e
® ® e =

Creative Details

m

24
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CAMPAIGN FEEDBACK - REVISIONS

If the COC has requested revisions to any of

your creative:

Step 1: Select the “Click HERE™ icon to
review the COC’s comments. A “Details”

pop-up window with the COC’s comments

will appear.

Step 2: If you have any questions for the
COC, click the “Questions” icon.

Step 3: Select the “Upload New Version”

icon to upload a new version of the
creative.

Step 4: Press “Submit” to resubmit your
creative to the COC.

Creative Details

Digital,Social Media,Print,In-Storz Display

National

Click HERE (O 1 o see Revise and Resubmit
comments

2

© ® e ®H =

Activities

Details

¥ Final Status

User Comments Status

Please remove the Canadian Olympic Team logo from the image. | Revise And Resubmit |

Upload New Version

Athlete Files Medium Advertising Market

*)ohn Doe Lt. ®Print  *In-Store Display National

* Digital  * Social Media

Creativel.jpg 156.39 KB

Media Schedule.docx 11.23KB

Date

11/17/2015

Schedule

T
s

25
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CAMPAIGN FEEDBACK - APPROVALS

If the COC has approved your campaign (including all s
related creative): o v records per page . :
Submitter Name % Start Date * EndDate % Games _3$ Status Creative ~ Submitted Date oE
*  You will receive an email from the COC confirming e Bl () EEE
the approval; Showing 1to 1of enries o

* The status of your campaign on the “Campaigns”
tab will be “Approved”; and

* Each creative element related to the campaign will ¥ v ﬂ
be labeled “Approved”. PP s

Digital,Social Media,Print,In-Store Display Digital,Social Media,Print,In-Store Display

Creative Details

NOTE: The overall campaign and each related creative
element must be approved in order to run in market National National
during the Games period.

Approved § Approved §

®© B o B ® 8 o
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